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Latvia and International Student Achievement 
Surveys on Reading

1. In 2009, 2.9 % of pupils had 
excellent reading skills at age 15; in 
2015, 4.3%, but in 2018, 4,8% were 
at this level (PISA) 

2. cannot understand complex texts 
(38 %) 

3. do not read fluently (30 %)

4. have to read the text several times 
until they can understand it (37%)  

Latvian pupils have average results in 
terms of their reading skills but lack 
motivation to read

In 2016, Latvian pupils ranked 
themselves as poor readers, which 
placed them in fourth from last place 
(PIRLS) 

Boys are considerably behind girls



Various state reading promotion 
programs in Latvia

During these years starting with 2001 - we have attracted 1 million 253
thousand 600 Euro state funding for reading promotion  



657 libraries; 187 of them are schools 
and 15 of them are minority schools



How does integration through books take 
place? 

Education in minority languages is the 
precondition to preserve the cultural identity 
of minorities in Latvia and to ensure the 
society’s integration

State-funded education has been 
implemented in Latvia. 104 education 
institutions that implement minority 
education programmes in Russian, Polish, 
Ukrainian, Byelorussian, Jewish, Lithuanian, 
Estonian and bilingually, with the respective 
proportion of the school subjects in the 
Latvian language, bilingually and/or in the 
minority language. 



The National Reading Aloud Competition 
2017-2020





How does the 
program work?
At the beginning of the year a professional jury 
chooses good and interesting books for the 
“Children’s and Young Adult Jury”. 

Easy to understand principles - step by step 
involving its participants in reading, discussing, 
and evaluating different books, which develops 
critical thinking and reading and writing skills.

There is approximately a half of original 
literature and a half translations in the 
collection of books.

Prevalence of good books - the key objective 



Campaign “Men! 
Fathers! Readers!”

- 1724 adults 
participated 
in parents’ jury

- 136 men among them 



The time when the father or grandfather 
reads to the child has 

the most positive impact 











Daniel Pennac 
“Comme un 
roman” –

our inspirer for 
the whole 
movement of 
reading 
promotion 



A chocolate book 





In conclusion
With our reading promotion the first three 
points of the IBBY mission have been 
accomplished:  

1. To promote international understanding 
through children's books

2. To give children everywhere the 
opportunity to have access to books with 
high literary and artistic standards

3. To encourage the publication and 
distribution of quality children's books

We are shaping the society of tolerant, 
multicultural young Europeans for whom a 
BOOK is a great value! 

It is my own personal belief that wherever 
there are children, good books and supportive 
adults must be available. This is simply our 
responsibitity. 
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